
1 0/82 1 ,5 1 6 - Filed 04/09/2004 

Title: Systems and Methods for Targeting Consumers Attitudinally Aligned with Determined Attitudinal Segment Definitions 

Inventor: Craig W. Kowalchuk 
Page 1 of 2 



05 



100 



Provide Database ~ no 



Select Random Subgroup 



~ 115 



Select Key Attitudinal Attributes ~ 120 



Conduct Survey of Subgroup 



~ 125 



Determine Attitudinal Dimensions — 130 



Determine Segments 



~ 135 



Place Subgroup Members In Segments — 140 



Compute Probability Score for Subgroup ~ 145 



Identify Non-Attitudinal Variables in 
Subgroup Members 



Develop Mathematical Algorithm 



~ 150 



155 



Apply Algorithm to Database to Identify 
Attitudinally Aligned Consumers by 
Calculating Their Probability Score 



~ 160 




END 




~ 165 



Figure 1 



~ 10/821,516- Filed 04/09/2004 

Title: Systems and Methods for Targeting Consumers Attitudinally Aligned with Determined Attitudinal Segment Definitions 

Inventor: Craig W. Kowalchuk 
Page 2 of 2 



200, 



Database 



NonAttitudinal 
Variables 



205 



~ 210 



Target 
Consumer 
List 

240 



Mathematical 
Algorithm 
(one per segment) 



Relevant 
NonAttitudinal 

Variables 
(One Set per 
Segment) 



~ 235 




~ 220 



Cluster Subgroup 
5 



Determine Attitudinal 
Dimensions 



~225 



Calculate 
Probability 
Score 



Subgroup 
Members 



(Grouped in V 
Segments with \ 
Appended 1 
Probability m 
Scores J 



~ 230 



Figure 2 



